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INTRODUCAO

OBSERVACAO: Na introducéo o aluno devera apresentar: 1- objeto de
estudo, informando sobre o tema, com a devida area e o assunto escolhido, além de
tratar da problematica, exprimindo a situacdo que dificulta a aplicabilidade do tema
no campo juridico. 2- Justificativa, dizendo por que escolheu tal abordagem,
explicando as razdes. 3- Objetivos, para que realizou o estudo? Quais sdo as
intensdes da pesquisa? 4- Metodologia: como realizou o estudo? Qual o tipo de

pesquisa (bibliografico, pesquisa de campo, pesquisa documental).
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1 TITULO DO PRIMEIRO CAPITULO
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XXXX XXX XXXXXXXX XXXXXX XXXXXX.
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2 TITULO DO SEGUNDO CAPITULO (os capitulos sempre iniciardo em nova
pagina)

XXXXXXX XXXXXK XXXXX XXXXXX XXXXX XXXX XXXXK XXXKXX XXXXXXX XXXXXXXX
XXXXXX XXXXKX XXXXXXX T XXXKXXKXXKXX XXX XXKXXKX XXXXXXX XXX XXXXXX
1 9,0,0.9,0,.0.Q.0,0.9,0,.0.0.0,0,9,0,0.0, 0.5 9.0,0.0,.0,0.0.0,0.0.0,0.0.0,.0.G.0,.0.9,0,.0.0.0,0.9,.0,0.9,.0,0. QD 9,0.9,0,0. G.0,0.0,0,0,0,0,
) 9,0,0.9.0,0.0. 0. QD 9,0, 0,0 QD $,0.0.0,0,0.0,0,0.0,.0.0 GID.0.9.0,0.0,0,0.0. 0. QD 9,0,0.0,0,0.0,0,0.0,0,0.0,0,0.0,0,QI 0.0.0.0,0.0.0,0.0 0.4
XXXXXXX XXXXXX XXXXXXX XXX XXXXXXXXK XXXKXXK XXXXXXK XXX XXXXXXX
XXX XXX XXXXXXXX XXXXXX XXXXXX.

XXXXXXX XXXXX XXXXX XXXXXX XXXXX XXXX XXXXX XXXXXK XXXXXXX XXXXXXXX
XXXXXX XXXXXX XXXXXXX XXXKXXKXXKXXK XXX XXX XXX XXXKXXKXXXX XXXXXX
XXXXXXX XXXXXX XXXXXXXXK XXXXXXXK XXXKXXKXXXK XXX XXX XXX XXXXXXXX
1. 9,0,0.9,.0,0.0, 0. QD 9,0.0. 0,0 QD 0,0.0.0,0,0.0,0,0.0,0.0 GD.0.9,0,0.9,0,0.0 O, QD 9,0,0.9,0,0.9,0,0.9,0,0.9,0,0.0,0.QI 9,0.0.0,0.0.0,0,0,0,4
XXXXXXX XXXXXX XXXXXXX XXXXKXXKXXK XXXKXXXXXK XXXKXXK XXXXXXK XXXXXX XXXKXXX
XXXX XXX XXXXXXXX XXXXXX XXXXXX.

XXXXXXX XXXXX XXXXX XXXXXK XXXXX XXXX XXXXX XXXXXX XXXXXXX XXXXXXXX
XXXXXX XXXXXX XXXXXXX XXXKXXKXXKXX XXX XXX XXX XXXKXXKXXKX XXXXXX
XXXXXXX XXXXXX XXXXXXXX XXXXKXX XXXKXXKXXK XXX XXX XXX XXXXXXXX
0 9,0,0.9,.0,0.0, 0. QD 9,0,0. 0, 0. QD 0,0.0.0,0,0.0,0,0.0,0.0 GID.0.9,0,0.0,0,0.0. 0. QD 9,0,0.9,0,0.0,0,0,0,0.0,0,0.0.0,0.Q 0,0.0,0,0.0,0,0.0,0,
XXXXXXX XXXXXX XXXXXXX XHXXXKXXKXXX XXXXXKXXK XXXKXXK XXXXXXX XXXXXK XXXXXXX
XXXX XXX XXXXXXXX XXXXXX XXXXXX.

XXXXXXX XXXXX XXXXX XXXXXX XXXXX XXXX XXXXX XXXXXK XXXXXXX XXXXXXXX
XXXXXX XXXXXX XXXXXXX XXXKXXKXXKXX XXX XXKXXKX XXX XXX XXXXXX
XXXXXXX XXXXXX XXXXXXXK XXXXKXX XXXKXXKXXXK XXXXXXK XXXKXXKXXK XXX XXXXXXXX
)9,0,0.9.0,0.0. 0. QD 0,0, 0.0 QD 0,0.0.0,0.0.0,0.0.0,.0.0 GID.0.9.0,0.0,0,.0.0 0. QD 9.0,0.9.0,0.0.0,0.0,0,0.0,0,0.0.0,.Q0 0.0.0,0,0.0,0,0.6 0.4
XXXXXXX XXXXXX XXXXXXX XXXXKXXKXXK XXXKXXXXX XXXKXXK XXXXXXK XXXXXX XXXKXXX

XXXX XXX XXXXXXXX XXXXXX XXXXXX.
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3 TITULO DO TERCEIRO CAPITULO (os capitulos iniciardo em nova pagina)

XXXXXXX XXXXX XXXXX XXXXXX XXXXX XXXX XXXXX XXXXXX XXXXXXX XXXXXXXX
XXXXXX XXXXXX XXXXXXX T XXXXXXXXXXXX XXXK XXXXXXK XXXXXXX XXXXXXXXXXX XXXXXX
XXXXXXX XXXXXX XXXXXXXK XXXXXXXK XXXXXXKXX XXXXXX XXXXXXXXK XXXXXX XXXXXXXX
), 9,.9,0,0,0.0.0. 0, QID.9,0.0.0. 0. QD .0,0,.0.0.0.0.0,0.0.0.0,0.QED.0.0.0.0.0,.0,.0.0.0 QN 0.0,0,.0.0.0.0,0,0.0.0.0.0,0,.0.0 0. QI .0,0.0.0.0.0,0,0.0.0.¢
XXXXXXX XXXXXX XXXXXXX XXXXXXXXXXX XXXXXXXXX XXXXXXX XXXXXXX XXXXXX XXXXXXX
XXXX XXX XXXXXXXX XXXXXX XXXXXX.

XXXXXXX XXXXX XXXXX XXXXXX XXXXX XXXX XXXXX XXXXXX XXXXXXX XXXXXXXX
XXXXXX XXXXXX XXXXXXX T XXXXXXXXKXXX XXX XXXXXXX XXXXXXX XXXXXXXXXXX XXXXXX
1,0,0.0.0.0.0.015.9,9,9.0,.0.0.0,0,0,0,0,0,.0.0.0.0,0,0, 0,0, @ 0.0.0.0.0,0.0.0.80 0.0.0.00.85 00000000 85.00000 0090000004
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XXXXXXX XXXXXX XXXXXXX XXXXXXXXXXK XXXXXKXXX XXXXXKXX XXXXXXX XXXXXXK XXXXXXX
XXXX XXX XXXXXXXX XXXXXX XXXXXX.

XXXXXXX XXXXX XXXXX XXXXXK XXXXX XXXX XXXXK XXXXXX XXXXXXX XXXXXXXX
XXXXXX XXXXXX XXXXXXX T XXKXXXXXXXXX XXX XXXXXXXK XXXXXXX XXXXXXXXXXX XXXXXX
XXXXXXX XXXXXX XXXXXXXK XXXXXXK XXXXXXXXX XXXXXX XXXXXXXXK XXXXXX XXXXXXXX
), 9.9.0,0,0.0.0. 0. QD .0,0.0.0 0. QI .0,0,.0.0.0.0.0,0.0.0 0.0 QED.9.0.0.0.0.0.0.0.0 QN 0.0,0.0.0.0.0,0,0.0.0.0.0,0.0.0 0. GIN.0,0.0.0.0.0,0,0.0.0.¢
XXXXXXX XXXXXX XXXXXXX XXXXXXXXXXK XXXXXKXXXK XXXXXXX XXXXXXX XXXXXXK XXXXXXX
XXXX XXX XXXXXXXX XXXXXX XXXXXX.

XXXXXXX XXXXX XXXXX XXXXXX XXXXX XXXX XXXXK XXXXXX XXXXXXX XXXXXXXX
XXXXXX XXXXXX XXXXXXX T XXXXXXXXXXXXK XXX XXXXXXX XXXXXXX XXXXXXXXXXX XXXXXX
XXXXXXX XXXXXX XXXXXXXK XXXXXXX XXXXXXXXX XXXXXX XXXXXXXXXK XXX XXXXXXXX
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XXXX XXX XXXXXXXX XXXXXX XXXXXX.
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CONCLUSAO (OU) CONSIDERACOES FINAIS

XXXXXXX XXXXX XXXXX XXXXXX XXXXX XXXX XXXXX XXXXXX XXXXXXX XXXXXXXX
XXXXXX XXXXXX XXXXXXX T XXXXXXXXXXXX XXXK XXXXXXK XXXXXXX XXXXXXXXXXX XXXXXX
XXXXXXX XXXXXX XXXXXXXX XXXXXXX XXXXXXXKK XXXXXK XXXXXXXXX XXXXXX XXXXXXXX
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XXXXXXX XXXXXX XXXXXXX XXXXXXXXXXX XXXXXXXXX XXXXXKXX XXXXXXK XXXXXX XXXXXXX
XXXX XXX XXXXXXXX XXXXXX XXXXXX.

XXXXXXX XXXXX XXXXX XXXXXX XXXXX XXXX XXXXK XXXXXX XXXXXXX XXXXXXXX
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XXXXXXX XXXXXX XXXXXXXK XXXXXXK XXXXXXKXXK XXXXXX XXXXXXXXK XXXXXX XXXXXXXX
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XXXXXX XXXXXX XXXXXXX T XXXXXXXXXXXX XXX XXXXXXXK XXXXXXX XXXXXXXXXXX XXXXXX
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XXXXXXX XXXXXX XXXXXXX XXXXXXXXXXK XXXXXKXXXK XXXXXXX XXXXXXX XXXXXXK XXXXXXX
XXXX XXX XXXXXXXX XXXXXX XXXXXX.

XXXXXXX XXXXX XXXXK XKXHXXX XXXXX XXXXK XXXXX XXXXXK XXXXKXK XXKXHKXXXX XXXXXX
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1 0.0.0.0.0.0.80.0.0.000000008.00000000800000080000008000008000000800080008.00000004

XXXXXX XXXXXX.
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