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INTRODUCAO

OBSERVACAO: Na introducdo o aluno devera apresentar: 1- objeto de
estudo, informando sobre o tema, com a devida area e o assunto escolhido, além de
tratar da problemética, exprimindo a situacao que dificulta a aplicabilidade do tema
no campo juridico. 2- Justificativa, dizendo por que escolheu tal abordagem,
explicando as razdes. 3- Objetivos, para que realizou o estudo? Quais sao as
intensdes da pesquisa? 4- Metodologia: como realizou o estudo? Qual o tipo de

pesquisa (bibliogréfico, pesquisa de campo, pesquisa documental).

XXXXXXX XXXXX XXXXX XXXXXX XXXXX XXXX XXXXX XXXXXK XXXXXXX XXXXXXXX
XXXXXX XXXXXX XXXXXXX XXKXXXXXXXKX XKXX XXXXXXX XXX XXXXXXXXXXX XXXXXX
XXXXXXX XXXXXX XXXXXXXK XXXXXXX XXXKXXKXXK XXXXXX XXXXXXXKK XXXXXX XXXXXXXX
0,9,9,0.0.0,0.0 0. QED.0.0,0.0 0. QID0.0.0.0.0,0.0.0,0.0 0,0 QI $.0.0.0,0.0,0,0.0, QI .0.0.0,0.0,0,0.0,0,0.0.0,0.0.0,0.0 GIN.0.0.6,0,0.0,0.0.0,0¢
XXXXXXX XXXXXX XXXXXXX XXXXXXXXXXX XXXXXXXXX XXXXKXX XXXXXXX XXXXXX XXXXXXX
XXXX XXX XXXXXXXX XXXXXX XXXXXX.

XXXXXXX XXXXX XXXXX XXXXXX XXXXX XXXX XXXXX XXXXXX XXXXXXX XXXXXXXX
XXXXXX XXXXXX XXXXXXX T XXXXKXXXXXXX XXXX XXXXXXXK XXXXXXX XXX XXXXXX
XXXXXXX XXXXXX XXXXXXXXK XXXXXXX XXXKXXKXXX XXXXXX XXXXXXXXX XXXXXX XXXXXXXX
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XXXXXXX XXXXXX XXXKXXXX XXXXXXXXXXX XXXXXXXXX XXXXKXX XXXXXXX XXXXXX XXXXXXX

XXXX XXX XXXXXKXX XXXXXX XXXXXX.



18

XXXXXXX XXXXX XXXXX XXXXXX XXXXX XXXX XXXXX XXXXXX XXXXXXX XXXXXXXX
XXXXXX XXXXXX XXXXXXX XXXXXXXXXXKX XXX XXXXXXX XXXKXXXK XXXXXXXXXXXK XXXXXX
XXXXXXX XXXXXX XXXXXXXX XXXXXXX XXXKXXKXX XKXXXX XXXXKXXKX XXXXXX XXXXXXXX
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XXXXXXX XXXXXX XXXXXXX XXXXKXXXXXX XXXKXXKXX XXXXKXX XXXXXXX XXXXXX XXXXXXX
XXXX XXX XXXXXXXX XXXXXX XXXXXX.

XXXXXXX XXXXX XXXXX XXXXXX XXXXX XXXX XXXXX XXXXXX XXXXXXX XXXXXXXX
XXXXXX XXXXXX XXXXXXX T XXXXKXXKXXKK XXX XXXXXXK XXXXXXX XXX XXXXXX
XXXXXXX XXXXXX XXXXXXXK XXXXXXX XXXKXXXXX XXX XXXXXXXKX XXXXXX XXXXXXXX
1,9,.9,0.0.0,0.0. 0. QID.0.0,0.0 0, QID0.0,0.0.0,0.0.0,0,0. 0,0 QD $.0.0,0,0.0,0,0.0, QIN.0.9.0,0.0,0,0.0,0,0.0.0,0.0.0,0.0, GIN.0.9.0,0.0,0,0,.0,0,0¢
XXXXXXX XXXXXX XXKXXXX XXXXXXXXXXX XXXXXXXXX XXXXKXX XXXXXXX XXXXXX XXXXXXX

XXXX XXX XXXXXXXX XXXXXX XXXXXX.
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1 TITULO DO PRIMEIRO CAPITULO

XXXXXXX XXXXX XXXXX XXXXXX XXXXX XXXX XXXXX XXXXXK XXXXXXX XXXXXXXX
XXXXXX XXXXXX XXXXXXX XXXXXXXXXXXX XXX XXXXXXXK XXXXXXX XXX XXXXXX
0,9,.0,0.0.0,.0.9.0.0,0.0.0,0.0.9.0,0.0,0.0.0.0.0,.0.0.0.0,0.0.0,0.9,.0.000.0,00.0,0.0.0,00,0,00,.0,00,.0.0.00,.0,00,000,000.0,69,0,604¢
XXXXXX XXXXXXX XKXXKXXKXXK XKXXXXXXX XXXXXXX XXXXXXX XXXKXX XXXXXXX XXXX XXX
XXXXXXXX XXXXXX XXXXXX.

XXXXXXX XXXXX XXXXX XXXXXX XXXXX XXXX XXXXX XXXXXX XXXXXXX XXXXXXXX
XXXXXX XXXXXX XXXXXXX XXXXXXXXX XXXXXX XXX XXXXXX XXXXXXXX T XXXXXXXXX
2.9,.9,0.0.0,.90/9,0,0.9,0.0,0,0,0.0,.0,.0.8,0.9,.0,0.9,0,0.0,.0,0.0,0.0.0,0.0,0,0.0,.0,0,0.0,0.0.0,0.9.0,0,9,0,.0.0,0,0.0,0.9.0,0.9,0,0.0, 090,000,
XXXXXXX XXXXXXXXXXX XXKXXXXXX XXXXXKX XKXXKXX XXXKXX KXXKXXK XXXX XXX XXXXXXXX

XXXXXX XXXXXX.

1.1 XXXXX XXXXXX XXXXXXX

XXXXXXX XXXXX XXXXX XXXXXX XXXXX XXXX XXXXX XXXXXX XXXXXXX XXXXXXXX
XXXXXX XXXXXX XXXXXXX T XXXXKXXXXXXK XXX XXXKXXK XXXXXXX XXXXKXXXXXX XXXXXX
XXXXXXX XXXXXX XXXXXXXX XXXXXXX XXX XXX XXXXXXXXXXX XXXXXXX
XXXXXX XXXXXXX XKXXKXXKXXK XKXXXXXXXK XXXXXXX XXXXXXX XXXKXX XXXXXXX XXXX XXX

XXX XXXXXX XXXXXX.

XXHXXXXK XKXXX XXXKX XXXXKK XXXXX XXKX XXXXK XXKXXX XXXXXXX XXXXXXXXK
XXXKXX XXXKKX XXXKKXK XXXKXXXKKX XXXXKKXXXKKXXIXKKXK XXXKXXXKKXX XXKKXXXK
XXXXXX XXXXKKX XXXXKXXXKKX XXXXKXXXK XKXXXXK XKXXXKK XXXXXK XXXXXKK XKXX
XXX XXXXXXXX XXXXXX XXXXXX. (SOUZA. 2018, p. 307)

XXXXXXX XXXXX XXXXX XXXXXK XXXXX XXXX XXXXX XXXXXK XXXXXXX XXXXXXXX
XXXXXX XXXXXX XXXXXXX XXXXXXXXXKX XXXXXXKXXX XXX
1,9,0,0,0,0.0,0.9,0,.0.9,0.0,0.9,0,.0,9.0.0,0.9,0.9.0,0,0,0.0,0.9,0,0,0,0.9,0.9.0.9,0.9.0,0.0,0.0,0.0.0,.9.0,0.0,0.0,0.9.0,0,0,0,0,0.4
XXXXXX XXXXXXK XXXK XXX XXXXXXXX XXXXXX XXXXXX. L

XXXXXXX XXXXX XXXXX XXXXXX XXXXX XXXX XXXXX XXXXXK XXXXXXX XXXXXXXX
XXXXXX XXXXXX XXXXXXX T XXXXXXXXXXKX XXX XXXXXXXK XXXKXXXK XXXXXXXXXXXK XXXXXX
XXXXXXX XXXXXX XXXXXXXK XXXXXXX XXXKXXKXXX XXXXXX XXXXXXXXXK XXXXXX XXXXXXXX

,:9,0,9,0,0.0.0.0. QD 0,0,0,0, 0. QU 0.0,0.0.0.0.0.0,0,.0.0,0. QI 0.0.0,0.0.0,0.0.0. 85 .0.00.00000000000000 800000000001

L FIGUEIRA, Divalte Garcia. Histéria. Sdo Paulo: Atica, 2001. p. 198. Volume Unico.
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XXXXXXX XXXXXX XXXXXXX XXXXXXXXXXX XXXKXXKXX XXX XXXXXXX XXXXXX XXXXXXX

XXXX XXX XXXXXXXX XXXXXX XXXXXX.

1.2 XXXXXXX XXXXXXX XXXXXXX

XXXXXXX XXXXX XXXXX XXXXXX XXXXX XXXX XXXXX XXXXXX XXXXXXX XXXXXXXX
XXXXXX XXXXXX XXXXXKXX XXXXXKXXXXXX XXXX XXXXXXX XXXXXXX XXX XXXXXX
0,9,0,0,0,0.0.QI.9,0,0,9,0, QI 9,9,0,0,0,0, 0, QD 9, 0,0,0, 0,0, Q1D 0,0,0,0,0,.0.01.9,9,9,9,0,0,0,0,0,0,0, QI 0,0, 0, Q1D 9,9,0,0,0,0, 015,9,0,0,0,0,0.4
XXXXXXXXXXX XXXXXX XXXXXXX XXXXXX XXXXXXXX XXXXXXX XXXXXXXK XXXXXXXXXXXX XXXX
),:0,9.0.0,:0,.0.90/0.0,9,.0.0.0.9,0.0.0.0.0,0,:0.0.0.0.0.0.0.0,0,0.0/0.0,0.0.0 0.0.0.0.00.0,.8.0.00.0,0.0089.9,00000,8

XXXXXXX XXXXX XXXXX XXXXXX XXXXX XXXX XXXXX XXXXXX XXXXXXX XXXXXXXX
XXXXXX XXXXXX XXXXXXX T XXXXXXXXXXXXK XXXX XXX XXXXXXX XXX XXXXXX
1,:0,0,0,0,0.0.90,0,0,0,.0,0,.0.0.0.0.0.0.0.0.$.0.0,.0.9.0,0,0,0,0,0,0,0,.0.9.0,0,0,0,0,0,0,0,0,0,0,0,0,0,0,0,0,9.0,0,0,0,0,0,0,0,0,0, @ 0,0,0,0,0, 0. ¢
), 0.0.0.0.0.00.0.0,0,.0.0.0.85.0.0.0.0,.0,0.0.0.0,.0,.850.0,0,0.0.0 0.0, 0.0.0,0.0.0 E5.0.0.0.0.0,.0.00.0,0,0.0.0 85.0.0.0.0.0,0.00.0,0.0.05.9.0.4
XXXXXXXX XXXXXX XXXXXX.

XXXXXXXXX  XXXXXX XXXXXXXXX XXXXXX XXXXXXXX XXXXXXXXX XXXXXX
1,:0,0,0,0,0.0,0.0.0.0.0.0.GlID.$.0.9.0.0.0.0.0.0 QD .0.0.0.0.0.0.0.0.0.0.0,0.0.0.0.0.0. QD 0006000000, G 000000000004
),.0.0.0.0.0,0.80.9.0,0.0,0.0.0.0,.0,0.0.0.9.0.0,:0,.0.0.0.0.0.9,0.0.0.0.0.9.0.0.0.0.0,.8.0.00.0.0,.0.0090.0.0.0.000.0.90.00 009000004
XXXXXX XXXXXX XXXXXXX XXXXXXXXXXXX XXXX XXX XXXXXXXK XXX XXXXK T XXXXXX
XXX XXXXXX XXXXXXXK XXXXXXX.

XXXXXXX XXXXX XXXXX XXXXXK XXXXX XXXX XXXXK XXXXXK XXXXXXK XXXXXXXX
XXXXXX XXXXXX XXXXXXX XXXXXXXXXXXX XXXX XXXXXXX XXXXXXX XXXXXXXXXXXK XXXXXX
XXXXXXX XXXXXX XXXXXXXX T XXXXXXX XXXXXXXXK XXXXXX XXXXXXXXXK XXXXXXK XXXXXXXX
1,0.0.0.0,0,0.0.0. QD 0.0,0,.0.0 QD 0.0.0,0,0.0.0,0,0,0.0.0 G $,0,0.0.0.0,0,0.0.QED.0.0.0,0,0,0.0.0,0,0,0,.0.00,0,0,0 QIS .0.0.0.0,0.00,0,0,0.4
XXXXXXX XXXXXX XXXXXXX XXX XXXXXXXXX XXXXXXX XXX XXXXXX XXXXXXX

XXXX XXX XXXXXXXX XXXXXX XXXXXX.
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2 TITULO DO SEGUNDO CAPITULO (os capitulos sempre iniciardo em nova
pagina)

XXXXXXX XXXXX XXXXX XXXXXX XXXXX XXXX XXXXK XXXXXX XXXXXXK XXXXXXXX
XXXXXX XXXXXX XXXXXXX XXXXXXXXXXXX XXXX XXXXXXX XXXXXXX XXXXXXXXXXXK XXXXXX
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